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Abstract : 

Modern life is now impossible without social media, particularly in India, people's 

communication, self-expression, and self-perception are influenced by digital platforms like as 

Instagram, Facebook, YouTube, Moj, ShareChat and Twitter. Social media poses both 

opportunities and difficulties for Indian women. In addition to giving them the opportunity to 

express their creativity, fight for equality, and speak up, it also serves to uphold social 

pressures, gender norms, and conventional beauty standards. Social media also gives Indian 

women a platform to start their own businesses, be visible, and take part in activism like the 

#MeToo movement. Women, on the contrary, still experience objectification, trolling, cyber 

bullying, and unattainable beauty standards. Social media platforms are now widely used in 

society, impacting women's self-perceptions and defining beauty standards. This research 

paper examines the ways in which Indian women are portrayed on social media and the ways 

in which these portrayals impact their sense of self and self-worth. The study also examines 

how patriarchal and capitalist structures influence women's online personas while 

acknowledging the ways in which women utilise social media for resistance and empowerment. 

This research paper seeks to advance knowledge of the intricate relationship between 

technology, gender, and self-esteem by examining the interactions among social media, 

feminism, and women's physical beauty. According to the study's findings, media literacy and 

feminist consciousness are essential for encouraging genuine self-representation, even though 

social media has given people a platform for exposure and voice. 

Keywords : Indian women, Social media, Self-image, Feminist Perspective, Self-esteem, 

Beauty    Standards, empowerment  

-----------------------------------------------------------------------------------------------------------------

Introduction :  

The emergence of social media platforms has completely changed how individuals 

interact, exchange information, and connect. Women's views on their physical attractiveness 

and self-esteem have been profoundly impacted by social media. Social media's impact on 

women's self-perception and body image poses serious questions from a feminist perspective 

about the maintenance of gendered norms and beauty standards. Over 500 million Indians are 

active social media users. The majority of users are young people, and a sizable portion of them 
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are female. Female artists abound on social media sites like Instagram, YouTube, and 

ShareChat, posting about topics such as politics, comedy, education, fashion, cooking, beauty, 

and social issues. However, Indian women's participation on these platforms is not impartial. 

Global beauty standards, patriarchal systems, and cultural traditions influence what is admired 

and displayed.  

The representation of women in Indian media has long shaped gender norms and 

societal attitudes. Women were frequently stereotyped in traditional media, such as television 

and movies, as spouses, mothers, daughters, or potential love partners. Social media brought 

with it new platforms for representation. Social media enables regular people to produce 

material, develop audiences, and express their opinions, in contrast to films or newspapers that 

are governed by large organizations. Using feminism as a lens offers a useful framework for 

examining how women's self-esteem, physical beauty, and social media interact. Women's 

well-being is negatively impacted by societal beauty standards, and the media's role in 

promoting these standards has long been acknowledged by feminist researchers and activists. 

Fortunately, new dynamics brought about by social media necessitate a reassessment of these 

issues. 

The purpose of this study is to investigate the ways in which Indian women are 

portrayed on social media and how these portrayals impact how they view themselves. It 

examines how patriarchal institutions are either challenged or reproduced by digital media 

using feminist theories. The study also investigates how Indian women rethink gender roles, 

body image, and beauty using social media. 

Objectives of the Study : 

This study's primary goals are  

• To examine the representation of Indian women on well-known social media sites.  

• To comprehend how women's self-esteem and self-image are impacted by these 

depictions.  

• To investigate how social media either supports or contradicts traditional gender norms.  

• To study how Indian women actively use social media platforms as spaces for self-

expression 

• To draw attention to the ways Indian women resist and are empowered through digital 

platforms.  

Methodology :   

This study provides a qualitative, analytical methodology based on secondary research. 

The analysis draws on examples from journal publications, feminist critiques, digital culture 

studies, and social media material. Through case studies of Indian female influencers, 

prominent figures, and frequent users, the effect of social media on women's self-perception is 

investigated. Social Platforms are taken into consideration because of their popularity among 

Indian women and young people. 

Representation of Indian Women on Social Media : 
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1. Women as Beauty and Lifestyle Influencers : 

As lifestyle and beauty influencers on social media platforms like Instagram, YouTube, 

and Pinterest, Indian women have gained a lot of attention in recent years. There are a lot of 

young women sharing lifestyle vlogs, cosmetic tutorials, and clothing ideas on Instagram, 

YouTube, and Moj. Although this enables women to advance their careers and generate 

revenue through brand endorsements, it also perpetuates the notion that women are primarily 

valued for their looks. The perception of beauty, fashion, and lifestyle in India has been 

completely transformed by these internet producers, who have combined traditional aesthetics 

with modern sensibilities. By promoting individualism and self-expression, influencers such as 

Komal Pandey, Masoom Minawala, and Debasree Banerjee have redefined beauty 

standards through their creative content. For example, Komal Pandey challenges conservative 

conventions with her daring fashion choices and body-positive messages, and Masoom 

Minawala represents India internationally by presenting Indian designs at fashion events such 

as the Cannes Film Festival. Similarly, Sejal Kumar and Shreya Jain, who have millions of 

young followers, use their platforms to talk about confidence, self-care, and personal style. By 

promoting sustainable design, natural beauty practices, and local textiles, numerous regional 

influencers and content producers are also reintroducing audiences to Indian customs. Even 

this beauty influence occasionally perpetuates stereotypes of manufactured beauty, it also gives 

women in the digital age the chance to be financially independent, express themselves, and feel 

empowered. 

2. Women as Professionals, Leaders and Entrepreneurs : 

Women have broken down old boundaries and made important contributions to the 

economic and social advancement of modern-day India as professionals, leaders, and 

entrepreneurs. Social media is being used by Indian women for both professional and personal 

development. Websites such as YouTube, Instagram, and LinkedIn have developed into 

marketing, networking, and entrepreneurship platforms. To exchange information and 

advertise their enterprises, female physicians, attorneys, educators, Yoga instructors and 

business owners manage accounts. A number of Indian women, for instance, have opened 

online boutiques or sold handcrafted goods on the social platforms like Instagram, Facebook 

and several others. Women are displaying excellence, resiliency, and invention in a variety of 

professions, including business, politics, education, technology, and the arts. These fields were 

formerly controlled by men. However, corporate executives such as Nirmala Sitharaman, 

India's Finance Minister, and Indra Nooyi, the former CEO of PepsiCo, are excellent examples 

of vision and effective leadership. Women entrepreneurs like Kiran Mazumdar-Shaw, the 

creator of Biocon, and Falguni Nayar, the founder of Nykaa, have created prosperous 

businesses that serve as an inspiration to numerous women. Upasana Taku of MobiKwik and 

Vandana Luthra of VLCC are examples of social entrepreneurs who have integrated business 

and social impact. Through perseverance, education, and hard work, Indian women are 

changing the professional landscape and demonstrating that creativity and leadership are not 

limited by gender. These women’s success stories keep challenging the social norms and 

encourage the next generation to have unbounded dreams. 

3. Women in Entertainment and Comedy : 
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Indian women have achieved incredible success in humour and entertainment, utilising 

these mediums for societal criticism and self-determination in addition to artistic expression. 

Through their portrayals of strong, independent, and multidimensional female characters, 

actors such as Vidya Balan, Taapsee Pannu, and Shefali Shah have challenged stereotyped 

stereotypes in popular cinema. Women are also shattering long-standing taboos and reinventing 

humour in the fields of stand-up comedy and internet entertainment. By using satire and wit to 

confront topics like gender bias, body image, sexuality, and societal expectations, comedians 

like Sumukhi Suresh, Kaneez Surka, Neeti Palta, and Aditi Mittal have become more well-

known. Their performances frequently blend humour and awareness to highlight the daily 

hardships faced by Indian women. For instance, Sumukhi Suresh's web series Pushpavalli 

features a flawed but likeable female protagonist who defies traditional representations, while 

Aditi Mittal's stand-up specials candidly address menstruation and sexism. By fusing 

entertainment with social consciousness, female creators like Dolly Singh and Prajakta Koli 

(MostlySane) have amassed sizable fan bases on websites like YouTube. In contrast to the 

idealised portrayals of women in films and ads, they show realistic female characters who deal 

with day-to-day challenges. In public settings, this kind of content normalises women's voices 

and experiences. Indian women performers are reclaiming narrative space, questioning gender 

norms, and encouraging viewers to see women as complex people rather than clichés through 

comedy shows, online series, and films. 

4. Women in Politics and Activism : 

Through their bravery, leadership, and dedication to justice, Indian women have 

revolutionised politics and activism, influencing the country's democratic and social landscape. 

Women have continuously shown that they are capable of leading and influencing political 

change, from the independence movement spearheaded by leaders like Sarojini Naidu and 

Aruna Asaf Ali to more recent leaders like Sonia Gandhi, Mamata Banerjee, and Smriti 

Irani. Many women activists have fought for social, environmental, and gender-related 

problems at the grassroots level outside of mainstream politics. Irom Sharmila's protracted 

hunger strike in Manipur became a symbol of nonviolent protest against state violence, while 

Medha Patkar's efforts with the Narmada Bachao Andolan raised awareness of the eviction 

of marginalised communities. The new generation of involved Indian women is reflected in 

more recent figures like Aruna Roy, who spearheaded the Right to Information movement, 

and young activists like Licypriya Kangujam, who promotes climate action. With campaigns 

like #MeTooIndia and #PinjraTod enabling women to speak out against harassment and 

injustice, women's involvement in digital activism has also grown. Collectively, these women 

show that activism and political engagement are effective means of altering gender norms and 

advancing social change in India. 

5. Women as Homemakers and Caregivers : 

Indian families have traditionally relied heavily on women as homemakers and carers, 

who perform a crucial but frequently underestimated role in preserving the emotional, social, 

and financial stability of households. Women have historically been viewed as nurturers, in 

charge of taking care of the elderly, managing household chores, and raising children — roles 

that are firmly anchored in gender norms and cultural expectations. This unpaid labour is rarely 

acknowledged as "work" in economic terms, despite their enormous contribution. For instance, 
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millions of Indian women, frequently without recognition from others, devote their entire day 

to taking care of the home, juggling the demands of the family, and promoting the education 

and welfare of their children. In addition to her professional accomplishments, public figures 

such as Sudha Murthy have highlighted the importance and dignity of homemaking and the 

need for emotional intelligence, patience, and management skills when providing care. Because 

they juggled work-from-home obligations with household chores and providing emotional 

support for families, women's vital role as carers was further highlighted during the COVID-

19 pandemic. Despite a slow shift in contemporary Indian society towards shared household 

duties, the traditional perception of women as the primary carers endures. To truly achieve 

social justice and gender equality, their unpaid labour must be valued and acknowledged. 

6. Women as Beauty and Body Ideals : 

The heavy emphasis on attractiveness and physical appearance on Indian social media 

is one of the most obvious trends. A particular “ideal” body type—typically fair-skinned, 

slender, and young—is often suggested by the beauty products, diet regimens, and fashion 

trends that influencers, celebrities, and corporations push. Alia Bhatt, Deepika Padukone, and 

Komal Pandey, for instance, are Bollywood actors and beauty influencers who frequently 

establish fashion trends for their millions of fans. However, the way that regular women view 

themselves is impacted by their continuous exposure to flawless-looking photos, which are 

frequently filtered or altered. Many women feel under pressure to look perfect because they 

compare their appearance to these ideals found online. According to studies, this kind of 

comparison can result in anxiety, low self-esteem, and body dissatisfaction. Some women are, 

however, questioning these limited notions of beauty. Harnaam Kaur and Sakshi Sindwani 

are two influencers that advocate for self-acceptance and body positivity. Their posts serve as 

a reminder to their followers that beauty is not confined to a single size, colour, or shape. Social 

media's dual nature — empowering and harmful — reflects the difficulty of representation in 

the digital age. 

Positive Influence of Social Media on Women’s Self-Image : 

Social media is credited by many women as empowering them. They can use it to 

express their uniqueness, connect with like-minded others, and share their accomplishments. 

Women do not have to submit to the gatekeepers of traditional media in order to express 

themselves, whether through images, thoughts, or artistic creations. They have the opportunity 

to educate themselves and become more conscious thanks to platforms. Campaigns for body 

positivity, mental health advocates, and feminist pages all exhort women to embrace who they 

are. In terms of physical form, skin tone, and occupation, the visibility of various women has 

begun to subtly question traditional notions of beauty. However, it is frequently criticised for 

encouraging unattainable beauty standards. These days, several women celebrate self-

acceptance, body positivity, and authenticity on social media sites like Instagram, YouTube, 

and Twitter. By candidly discussing their own experiences, including battles with body 

shaming and self-doubt, influencers like Komal Pandey, Kusha Kapila, and Dolly Singh have 

redefined beauty and confidence. Campaigns like #BodyPositivity, #NoFilter, and 

#RealBeauty inspire women to defy expectations and accept their inherent beauty. Social media 

is also used by women from a variety of backgrounds to promote their fitness adventures, 

success stories, and messages on mental health awareness, encouraging people to put their 
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wellbeing before perfection. Ankita Chaturvedi (Corallista), for example, advocates for 

mindful beauty techniques, and plus-size influencers like Sakshi Sindhwani support diversity 

and self-love. With these illustrations, social media is shown to be a platform that not only 

reflects women's realities but also gives them the freedom to define beauty as they see fit and 

create encouraging groups that boost self-esteem and confidence. 

Negative Influence of Social Media on Women’s Self-Image : 

The influencers in fashion and beauty are among the most prominent representations of 

Indian women on social media. There are a lot of young women sharing lifestyle vlogs, 

cosmetic tutorials, and clothing ideas on Instagram, YouTube, and Moj. Although this enables 

women to advance their careers and generate revenue through brand endorsements, it also 

perpetuates the notion that women are primarily valued for their looks. The celebration of fair 

complexion, slender physique, and "modern yet traditional" appearances reflects both Indian 

cultural aspirations and international beauty standards. Social media platforms are dominated 

by images of thin, fashionable, fair-skinned women, frequently portraying the "ideal Indian 

woman" as youthful, pretty, and up to date. Unrealistic beauty standards are promoted by these 

severely filtered and altered photos. Skin-lightening filters and cosmetics instructions are 

becoming more and more popular, which furthers the colonial predilection for fair skin. Many 

young women, for instance, spend hours applying filters or retouching pictures in order to 

conform to online beauty trends that place an emphasis on immaculate complexion, trim 

bodies, and stylish looks. Constant pressure to appear "perfect" frequently results in body 

dissatisfaction and self-doubt when people's actual selves do not align with these expectations. 

The association between success and beauty is sometimes unintentionally reinforced by the 

promotion of particular beauty trends by celebrities and influencers like Deepika Padukone, 

Alia Bhatt, and even internet innovators. When a woman does not meet these expectations, she 

frequently feels inadequate and low in self-worth.  

Online trolling, body shaming, and moral policing are commonplace for women who 

voice strong ideas or unconventional behaviour. For speaking out against sexism or 

governmental policies, female journalists, actresses, and activists like Swara Bhasker and Rana 

Ayyub have been subjected to constant internet harassment. Women's voices are silenced by 

this cyber sexism, which also feeds self-censorship and fear. 

Empowerment through Social Media : 

Social media is now a tool for enterprise and empowerment as well. From digital 

painting, cosmetic tutorials, and teaching to food blogging, many Indian women have made a 

career out of their passions. Through websites like YouTube and Instagram, women can create 

groups, get fame, and make money. For instance, rural women and regional creators are now 

showcasing their cooking, handicraft, and folk art traditions through short-video apps like 

YouTube Shorts and Moj. In addition to preserving culture, this also generates revenue and 

self-reliance. Influencers like Komal Pandey and Dolly Singh, as well as entrepreneurs like 

Falguni Nayar (Nykaa), have become financially independent and well-known thanks to their 

successful businesses established exclusively on digital media. Additionally, social media 

promotes unity. Resources and emotional support are available in online groups for mothers, 

women professionals, and victims of assault. Digital platforms are therefore evolving into 



RESEARCH HUB 
International Peer-Reviewed Multidisciplinary E-Journal 

 Page 70 
 

Volume-7 : Issue-2 
(July  - 2026) 

ISSN 
2582-9173 

Published By 
Skylark International Publication 

www.researchhub.org.in/research-hub 

 

Indexed & Refereed 
Journal 

Impact Factor  
5.939 (SJIF) 

places of resistance and sisterhood. Social media also offers advocacy platforms, such as 

#MeTooIndia, #PinjraTod, and #BodyPositivity, which enable women to report abuse, 

question patriarchal standards, and encourage self-acceptance. 

Exploitation on Social Media : 

Social media presents opportunity, but it also puts women at risk for mental stress, 

objectification, and exploitation. In order to increase visibility and engagement, platforms 

frequently place a premium on looks, glamour, and exciting content, pushing women to adhere 

to limited norms of behaviour and beauty. Influencers may experience self-objectification and 

diminished authenticity as a result of feeling under pressure to promote goods, exhibit 

perfection, or embody femininity in ways that are prescribed by trends. A hostile online 

environment is created by the prevalence of body-shaming, trolling, and cyberbullying, 

especially against women who are vocal or defy social norms. Women's identities are also 

becoming commercialised and commodified as a result of algorithms that favour attention-

grabbing content above meaningful content. Social media can therefore empower women while 

also exploiting them by promoting patriarchal norms and making money off of their behaviour, 

beauty, and personal stories. 

Challenges and Limitations : 

Despite the freedom it provides, social media is not without its difficulties. Women who 

use the internet frequently encounter sexist remarks, body-shaming, trolling, and harassment. 

A lot of female influencers are abused because they dress a certain way or voice feminist views. 

Furthermore, rather than promoting information that is compelling, social media algorithms 

frequently favour visually appealing or sensational content. This discourages critical thinking 

and turns women into objects of desire. Furthermore, these discussions continue to exclude 

rural women and others who lack digital literacy, underscoring India's digital divide. 

Recommendations : 

Social media provides independence, but there are drawbacks as well. They are as 

follows:  

1. Media Literacy and Awareness : 

Women must be media literate and knowledgeable in order to use social media in a 

secure and self-assured manner. Instead of comparing oneself to unattainable norms, women 

should critically assess the content they encounter by comprehending the creation and 

manipulation of photographs, videos, and messages. For instance, users can prevent harmful 

self-comparison by understanding how sponsorships, editing, and filters affect influencer posts. 

Women who are media literate also learn about privacy, internet safety, and the dangers of 

cyberbullying. Social media responsibility and critical thinking are encouraged by initiatives 

like #ThinkBeforeYouClick and informative seminars. Women can profit from social media 

while safeguarding their mental health and self-image if they are informed and mindful. 

2. Digital Safety and Policy : 
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Strong regulations and digital safety are essential for safeguarding women on social 

media. Numerous women experience body-shaming, trolling, cyberstalking, and online 

harassment, all of which can have a detrimental effect on their mental health and sense of self. 

Legal protection against cybercrimes is provided by laws like India's IT Act, 2000, however 

awareness and efficient implementation are still required. Social media companies also have 

an obligation to keep an eye out for offensive material, report misuse, and offer safety and 

privacy resources. Women can use social media with confidence if they participate in 

educational programs on digital security, password protection, and safe online conduct. 

Women can benefit from social media as a more secure and empowering environment by 

integrating user knowledge, platform responsibility, and regulatory safeguards. 

3. Promoting Diversity : 

By empowering women from diverse cultures, backgrounds, and experiences, social 

media may foster diversity. By allowing for the representation of diverse body forms, skin 

tones, religions, geographical locations, and abilities, it challenges conventional notions of 

beauty. Influencers like Harnaam Kaur, for instance, promote body positivity, while on 

YouTube and Instagram; rural Indian creators highlight their local art, culture, and customs. 

Ads like #InclusiveBeauty and #DiversityInMedia promote tolerance and value individuality. 

Through showcasing diverse experiences and viewpoints, social media may promote 

inclusivity, increase understanding in society, and encourage women to value their 

individuality. The dominance of limited, affluent beauty standards can be challenged by 

promoting the visibility of women from diverse backgrounds, including rural, Dalit, LGBTQ+, 

and differently abled women. The variety of Indian womanhood must be reflected in 

representation. 

4. Feminist Digital Spaces : 

Women can organise for social change, share their experiences, and voice their opinions 

online in feminist digital spaces. These platforms—which include blogs, YouTube channels, 

Instagram accounts, and Twitter threads—offer groups that question societal taboos, gender 

inequality, and patriarchy. Women may publicly address harassment, body positivity, and 

gender equality, for instance, thanks to initiatives like #MeTooIndia and #PinjraTod and 

feminist YouTube channels run by artists like Rytasha Rathore and Srishti Dixit. Through the 

creation of supporting networks that transcend geographical borders, these digital platforms 

enable women to speak up, engage with like-minded people, and push for legislative reforms. 

Feminist digital spaces are vital to rethinking gender roles and advancing women's rights in the 

digital age because they promote activity, awareness, and discourse. Online communities that 

value genuineness, inventiveness, and support for one another over rivalry should be 

established by women's collectives, non-governmental organisations, and educators.  Social 

media pressures can be lessened with the support of campaigns that encourage self-acceptance 

and mental wellness. 

Conclusion :  

Social media sites are effective representational tools. Women now have more 

possibilities, a voice, and exposure than ever before. However, they also generate new demands 
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and perpetuate outdated preconceptions. Harassment is still a major obstacle, and women are 

frequently valued more for their looks than their skills. Women have simultaneously made 

innovative use of social media for self-expression, entrepreneurship, and advocacy. Social 

media portrayals of Indian women present an accurate depiction of patriarchy's existence and 

advancement. On the one hand, digital platforms enable women to break prejudices, develop 

jobs, and express themselves. However, they also support commercial exploitation, gender 

hierarchy, and beauty clichés. Thus, the task at hand is to change these platforms rather than to 

give up on them. Women need to keep using social media as producers of new meanings, where 

independence, self-assurance, and variety take the place of comparison and compliance, rather 

than just as consumers of beauty standards. Self-awareness, equality, and empowerment are 

the ultimate goals of feminist digital engagement. This will enable Indian women to view 

themselves through the prism of their own strength and acceptance rather than via filters or 

other people's perceptions. Social media has the potential to change gender roles in India, the 

research finds, but platforms, governments, educators, and society as a whole must work 

together to achieve equality. Platforms, users, and society as a whole must be conscious of the 

future, take responsibility, and implement improvements. 
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